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	Contract Title
	Healthy Ageing – Behaviour Change Campaign

	Directorate
	Care & Wellbeing

	Service Area
	Wellbeing & Public Health


	Introduction

	Cornwall Council Public Health is conducting a soft market assessment to gain an understanding of specialist marketing agencies and their ability to deliver a behaviour change campaign. 
The campaign aims to promote healthy ageing by encouraging older adults to adopt positive lifestyle behaviours that can improve their physical and mental health, reduce their risk of having escalated social care needs, and tackle social isolation. The questionnaire is designed to gather information about the capabilities and expertise of marketing agencies in delivering a successful behaviour change campaign of this nature.
It is intended that the responses supplied will enable the Council to develop a business proposal. Any such proposal would be subject to the development and approval of a business case, and, as such, this exercise implies no commercial commitment. This is not a formal tender document.

Participation of this soft market assessment will not prejudice suppliers participating in any future procurement.

If you are interested in this area of service provision and also helping with our assessment of the market, please complete the “Information Required” section at the end of this notice along with any additional information you consider to be relevant and return this via the Due North system by 29th April 2024 at 12 noon.


	Background

	The proposition of the healthy ageing campaign: The campaign aims to help people over 55 understand and adopt the behaviours that can prevent or delay physical and mental decline associated with ageing.
The background of the healthy ageing concept: Healthy ageing is a concept promoted by WHO and other organisations that considers the ability of people of all ages to live a healthy, safe and socially inclusive lifestyle. It recognises the factors beyond health and social care that affect health and well-being, and the contribution of all sectors to the determinants of health.
The current state and challenges of ageing in the UK: The UK population is ageing rapidly, with one in four people expected to be over 65 by 2041. However, there are significant inequalities in life expectancy and healthy life expectancy across different regions and socio-economic groups. Many older people also face difficulties in accessing services, participating in society, and living in good homes and communities.
The recommendations for improving healthy ageing outcomes: The Office for Health Improvement and Disparities and the Centre for Ageing Better have put forward five key areas of focus to ensure people have a happy, healthy and fulfilling later life. These are: putting prevention first, removing barriers and creating opportunities, ensuring good homes and communities, narrowing inequalities, and challenging ageism.
The objectives of the healthy ageing campaign: The campaign is a long-term behavioural change initiative that has the aim to encourage older adults to self-care and adopt positive lifestyle behaviours that can improve their physical and mental health, reduce their risk of having escalated social care needs, and tackle social isolation.
The suggested audiences of this campaign will be:

· Older adults who don’t see themselves as being ‘elderly’ (e.g. age 50+) and might be at risk of adopting negative behaviours/ making poor lifestyle choices which damage their health and wellbeing.

· Older adults in a position to make small, positive behavioural changes in order to reduce their risk of potentially having escalating health and/or social care needs.

This audience can be split into three distinct groups:  

· 50 - 59-year-olds (pre-retirees) and people with long term conditions

· 60 - 74-year-olds (early retirees)

· 75+ population (older people)

The budget and timeline of the healthy ageing campaign: The campaign has a budget of £150k for three years. The timeline is to be confirmed.



	Information Required

	Introduction
Thank you for participating in this market sounding questionnaire. Your feedback will help us understand your capabilities and expertise in delivering a behavior change campaign which influences our target audience effectively. The campaign aims to promote positive behavior change by providing information, resources, and services that support healthy lifestyles and prevent or manage chronic conditions.

Section 1: About Your Agency
1. What is the name of your agency?

2. What is your name and position within the agency?

3. What are your contact details?

4. How many years of experience does your agency have in delivering behaviour change campaigns?

5. Please provide examples of successful behaviour change campaigns that your agency has delivered in the past.

6. What is your agency's approach to delivering behaviour change campaigns?

7. If you decided to pursue this as a formal procurement opportunity, would your organisation look for a collaborative approach? If yes, what kind of partners would you consider and what extra value would they offer to the proposal?

Section 2: Understanding the Target Audience
1. How would your agency gather information about the needs and preferences of the target audience for this campaign?

2. How would your agency ensure that the campaign is inclusive and accessible to a diverse audience?

3. How would your agency engage with the target audience and involve them in the design and delivery of the campaign?

Section 3: Delivering the Campaign
1. What channels and methods would your agency use to deliver the campaign?

2. How would your agency ensure that the campaign messages and materials are clear, accurate, and evidence-based?

3. How would your agency collaborate with other organizations and stakeholders to deliver the campaign?

4. How does your agency measure the success of a campaign?

5. What is your agency's approach to evaluating the impact of campaigns and making improvements based on feedback and data?

6. Please explain any parts of the draft campaign specification that you think would affect the cost-effectiveness that you could provide if this turns into an official procurement opportunity.


Further information

If you have any questions, please contact us through the Due North messaging system.
Please provide your response via Due North by no later than 29th April 2024 at 12 noon.
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